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INSTRUCTIONS TO CANDIDATES :

1, SECTION-A is COMPULSORY isting of TEN q ti carrying TWO marks

each.

2. SECTION-B contains FIVE questions carrying FIVE marks each and students
heve to attempt any FOUR gquestions.

3. SECTION-C contains THREE questions carrying TEN marks each and students
have to attempt any TWO questions.

SECTION-A

1. Answer briefly :

a) How is service different from product”

) Service marketing tnangle

¢) SERVQUAL

@ TP's of the service marketing mix

) State the ethical 1ssues 10 service marketing
) Service hfe cycle

n] Sel

tee market segmentalion
h) Physical evidenice
1) Intangibility

1 Service delivery

1] 50302

SECTION-B

[

What 1s service marketing” Why has service marketing becoms imporias Tihustrate
3 Wnile a note on expanded marketng mix ’

4 What considerations are to be taken in account while positiening of services’

5 Wrime a detaled note on services marketing strategies for tounsm

6 Discuss the various methods of pricing of services

SECTION-C
7 Wrie a detwled note on evolution and growth of service secto

& What are the considerations (hat are taken mto account while designing service dehvery

system’!

9 Eaplan the GAPS model for measuning service qualty Tlow does at help marketets o
deliver quality services” -

NOTE : Disclosure of Identity by writing Mohile No, or Malirig, of passing request on any
page of Answer Sheet will lead 10 UMC against the Student
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