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INSTRUCTIONS TO CANDIDATES: 
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3. 

1. 

1, SECTION-A Is COMPULSORY consisting of TEN questions carrying TWO marks 

each. 

haye 
SECTION-B contains FIVE 4lns to attempt any 
SECTION-C 

Answer briefly : 
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THREE questions carrying TEN marks each and students 

have to attempt any TWO questions. 

c) SERVÌUAL. 

b) Service marketing trangle 

a) HowN is service diflerent from product? 

d) 7P's of the service markcting mix 

f) ServVice life cycle 

e) State the cthical issues in service marketing 

i) Intang1bilty 

estions carrying FIVE marks each and students 

) SerVIce market segmentation 

h) Physical evidenice 
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j) Service delivery. 

SECTION-A 

Max. Marks : 60 
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SECTION-B 

What is service narketing? Why has service marketung become tmportant" Tllustrate 

Write a note on expanded market1ng mix 

What considerations are to be taken in account while positioning of services 

Wute a deta1led note on services marketing straegies tor tourism 

DIscuss the various methods of pricing of services 

SECTION-C 

Wte a detailed note on evolution and grOWth of service sectot 

Whal are the consideratsons that are taken into account while desugning service delvery 

Vstem? 

Explan the GAPS model for ncasur ng serVIce qualty How does t help matketets lo 

deliver qual1ty services? 
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NOTE : Disclosure of ldentity by writing Mobile No. or Makiig of passing request on any 
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